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SPONSORSHIP BRIEF - BUILDING WHAT'S NEXT

Align with the future of the industry.
Choose your position.

A curated one-day leadership forum for the built environment — owners, developers, designers, builders, innovators, sustainability leaders and
capital partners — 32 floors above the Boston skyline. Keynote: Thomas N. O'Brien, Managing Partner & CEO, The HYM Investment Group.

Mon, Nov 16, 2026 The UMass Club 200 seats Boston Built Week

9 AM-3 PM ET One Beacon St, 32nd Floor, Boston Curated room - no table packages Official kick-off event - Nov 15-21

Ol PREMIUM EVENT-LEVEL SPONSORS

Presenting Sponsor Claimed Founding Industry Sponsor $8,500

CLAIMED - AGC MASSACHUSETTS 2-3 AVAILABLE

o Exclusive presenting recognition in event name, stage and o Founding Sponsor designation in year one and future editions
program o Prominent placement across site, signage, program and recap

e Premium placement across site, invitations, signage and recap o High-Profile promotion and post-event recap recognition

e High-Profile media package: pre-event promotion, recap, photo o Curated tickets for client and executive hosting

gallery o First right of refusal on the same position in year two
o Speaking or welcome role - largest curated ticket allocation

o Firstright of renewal for year two

Innovation Sponsor — Suffolk Technologies Claimed - exclusive

02 LEADERSHIP SEGMENT-ALIGNED SPONSORS

One or two sponsors per segment lane $5,000
o | L | Lead hi Real E &D | c . & Proi Deli Sustainability & Building Performance
wner / Institutional Leadership eal Estate evelopment onstruction roject Delivery CLAIMED - FLOW TECH
. i i . . . Insurance, Risk Management & Surety Broker Workforce & Emerging
Al & Digital Project Delivery Design & Engineering CLAIMED - IMA FINANCIAL GROUP Leadership
o Exclusive category alignmentin your lane o Event-day on-site and digital program placement
o Full-page leadership segment piece in the digital monthly and the o Recap and photo gallery recognition - post-event follow-up
Built Leadership Forum pull-out supplement content
o Leadership podcast with Build Better as pre-event content o Cross Built Week marketing exposure
e 1eventticket - on-site introductions to leaders in your segment o Firstright of refusal on the same lane in year two

Eventmedia runsin the September, October, November and December issues.

03 EXPERIENCE SPONSORS 0% SUPPORTING
Recap / Photo Gallery / Photography $4,000 Supporting Sponsor $1,5OO
Post-event visibility through the High-Profile recap package and 6-10 AVAILABLE

digital storytelling. 1 available. e Logo and listing in the digital program with web and Linkedin

$2 500 links, the printed monthly and on-site
Forum Program Sponsor 4 o Listing in every available monthly issue through December 2026

Own the Built Leadership Forum pull-out supplement in the e Recognition in the post-event recap - 1 discounted ticket

November edition of High-Profile. 1available. e . .
e Priority to upgrade into a lane in year two

05 WHY SPONSOR

A room of decision-makers The week's opening moment Media that lasts
200 curated seats, built around senior leaders The Forum kicks off Boston Built Week, with High-Profile reach before, during and after —
— not table packages. the whole industry watching. including the November pull-out supplement.

Produced by High-Profile and Blue Strategy & Creative Intl.
Positions are limited and confirmed in order of commitment.

Become a sponsor — builtleadershipforum.com/sponsors




